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Methodology

• The Center for Sports Analytics in partnership with Affinio performed 
a social network analysis utilizing machine learning on data from over
10,000 people in the state of Alabama that have been talking about
the Super Bowl on social media over the last thirty days.



Where do they live?

• Out of all the Alabama fans talking about the Super Bowl on social 
media that live in the state of Alabama, 28.4% live in Birmingham and 
7.7% live in Tuscaloosa. Mobile, Huntsville and Montgomery are the 
next three most frequent cities in that order. 

• Out of all the Auburn fans talking about the Super Bowl on social 
media that live in the state of Alabama, 19.9% live in Birmingham. 
14.8% live in Auburn. Montgomery, Huntsville and Opelika are the 
next three most frequent cities in that order. 



Most Relevant NFL Teams for Each Fan Base



Following NFL Teams

• Alabama fans are 32 times more likely to follow the Patriots and 
Auburn fans are 25 times more likely to follow the Patriots than the
rest of people living in Alabama on social media. 

• Alabama fans are 9 times more likely to follow the Rams and Auburn 
fans are 28 times more likely to follow the Rams than the rest of 
people living in Alabama on social media. 

• Auburn fans are 205 times more likely to follow the Panthers than the 
rest of people living in Alabama on social media. 



Talking about the Super Bowl
• There are 3 times more Alabama fans talking about the Super Bowl 

in the state of Alabama than Auburn fans. 
• Alabama fans living in the state of Alabama are 4 times more likely 

to have been talking about the Super Bowl over the last month than 
Auburn fans living in the state of Alabama. 

• Alabama fans are significantly more likely to follow Pro Football Talk 
and ESPN NFL accounts on social media than Auburn fans. 

• Auburn fans are more likely to be following NFL Fantasy Football on 
social media than Alabama fans. 



Talking about the Super Bowl in Birmingham
• People living in Birmingham are 23% more likely to 

have been talking about the Super Bowl over the 
last month than the rest of the state. 



Alabama Connections to Super Bowl Teams
• 2 players with Alabama ties are attracting Alabama fans to watch 

the Super Bowl:
• RAMS
• Mark Barron – grew up in Mobile & played for Alabama
• PATRIOTS
• Dont'a Hightower – played for Alabama 

• Alabama fans are 3 times more likely to follow
Hightower than Baron on social media. 



Auburn Connections to Super Bowl Teams
• 3 players with Auburn ties are attracting Auburn fans to 

watch the Super Bowl:
• RAMS
• Blake Countess – played one year at Auburn 
• PATRIOTS
• Jonathan Jones – played for Auburn
• Brandon King – played for Auburn & grew up in 

Birmingham

• Auburn fans are equally likely to follow Countess and
Jones. They are 7 times more likely to follow Countess and 
Jones than King on social media.
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Alabama Fans Gender and Age Makeup



Auburn Fans Gender and Age Makeup



Most Active Time for Fan Bases to be on Social Media 



Similarity/Difference Comparison 

• Alabama and Auburn fans living in the state of Alabama that are 
talking about the Super Bowl are highly similar in terms of their 
social interest related to brands, politicians, entertainers, etc. The 
primary differences between the fan bases are related to college 
football only. 



Similarity/Difference Comparison 



Similarity/Difference Comparison 



Random Differences Between Alabama & Auburn 
Fans that are Talking about the Super Bowl
• Alabama fans have a higher affinity for Franklin Graham, Tim Tebow Paul 

Finebaum, Kirk Herbstreit, SEC Network, Nike, Buffalo Wild Wings, Burberry, 
Academy Sports and WBRC Fox 6 than Auburn fans.

• Auburn fans have a higher affinity for Under Armour, Saturday Down South, 
Erin Andrews, David Pollack, Ford Automobiles, McDonald’s, Mike Pence, ABC 
33/40 News, Ralph Lauren, and Whataburger


